Purpose: The purpose of this study is to examine the effects of managers' leadership types on customer orientation in the beauty industry, focusing on the mediating effects of organizational commitment. Methods: The Statistical Package for the Social Sciences (SPSS) and Analysis of Moment Structures (AMOS) were conducted to identify the effects of leadership types on customer orientation in the beauty industry through organizational commitment. Results: While transformational leadership did not affect customer orientation in general, it did so when organizational commitment was set as a mediator. Transactional leadership had statistically significant effects on customer orientation, and it also affected customer orientation through organizational commitment as a mediating variable. Conclusion: In the beauty industry, charisma, individualized consideration, and intellectual stimulation are factors of transformational leadership that affect customer orientation through organizational commitment. Therefore, efforts should be made to encourage charisma, individualized consideration, and intellectual stimulation to increase employee satisfaction-the most important part of internal marketing. In addition, exceptional management and conditional compensation are factors of transactional leadership that affect organizational commitment and customer orientation. Thus, when continuous efforts are made for superiors' exceptional management and gestures of conditional compensation toward employees, corporate profits will increase through organizational commitment and customer orientation, which will prevent employees from changing jobs.
변수의 조작적 정의
본 연구에서는 설정한 모형과 가설을 검증하기 위해 다음과 같 은 요인으로 측정하였다.
1) 독립변수: 변혁적 리더십, 거래적 리더십
미용산업의 변혁적 리더십을 측정하기 위해 관련 선행연구 Bass (1990) , Kim (2009) (Meyer & Allen, 1984) . (Hong et al., 2003) . (Table 3) . (Table 6) . 
2) 측정모형의 분석결과

2) 가설 검증
